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Welcome to Our School

If the vision is not there so is not desire

Our vision constitutes the way to shape the future of our school. The vision of the Business School is 
consistent with its efforts to change and improve and that is how Istanbul University School of 
Business differentiates itself from its counterparts. 

As a necessity of a transparent administration system, we always inform the society about the 
developments and activities performed by the Business School. 

The high quality education standards of the Istanbul University School of Business are the core 
subjects of its institutional culture. 

The world wide connection efforts of the Business School are expanding and these efforts reach 
out to a broad horizon including Europe, United States and China. 

An organization without a mission is just like a tree without a shadow.

Our mission is not only limited to become the leading institution of Turkey but also aims to edu-
cate high quality graduates who will become academicians in prestigious institutions of Turkey.

We are fully aware that success is the result of a continuous effort to advance and improve the 
inherent knowledge and skills. 



Prof. Dr.  Recep PEKDEMİR

Welcome to Our School

    elcome tow     stanbulI
Welcome to Istanbul located where Europe and Asia meet. It is one of the unique cities which 
has an old history and also had relationships with many different cultures, empires. 

Istanbul, historically also known as Constantinople and Byzantium, is the most populous 
city in Turkey and the country’s economic, cultural, and historic center. Approximately 12.56 
million foreign visitors arrived in Istanbul in 2015. It hosts the headquarters of many Turkish 
companies and media outlets and accounts for more than a quarter of the country’s gross 
domestic product. Museums, churches, monuments, palaces, great mosques, attractive ba-
zaars and “the Bosphorus” seem inexhaustible.



ISTANBUL UNIVERSITY

The Bridge of Knowledge from History to the Future

Istanbul University, the first university in Turkey, is in service with 
its more than 178.000 students and over 22.000 administrative and 
academic staff. It is the one of the ten oldest universities in Europe. 
The history of Istanbul University dates back to the conquest of Con-
stantinople by Sultan Mehmet the Conqueror in 1453. 

Istanbul University has been the locomo-
tive of Turkey’s higher education with its 
22 faculties, 8 graduate schools, 17 insti-
tutes, 3 departments and 40 Research and 
Application Centers under the Rectorate, 
and 27 Research and Application Centers 
under the faculties. Currently, education 
continues in eight campuses.

The reason that why Istanbul Univer-
sity is the provider of teaching staff 
for all the universities in Turkey today 
is Istanbul University was the only in-
stitution of higher education when 
the Turkish Republic was founded. 
Many academics educated here have 
initiated the establishment of the 
other higher education institutions. 
Thus, Istanbul University has always 
been instrumental in the training and 
strengthening of our country’s scien-
tific cadres. 



The school educates 5.000 (3.000 un-
dergraduate, 2.000 graduate) students 
from different programs each year. 
There are 31 professors, 30 associate 
professors, 19 assistant professors, 12 
postdoctoral researcher and 32 research 
associates.  

Istanbul University School of Business has been the first business school of 
Turkey. It was founded in 1968 in order to raise well-informed and skilled 
management candidates who are capable of playing an active role in the na-
tional and international affairs of the country. 
The foundation of the school had been established by Harvard Business 
School and the Ford Foundation who had established The Institute of Busi-
ness Economics in 1954. These endeavors to meet the needs for business 
management training had been completed in 1968. 

Departments of School 
• Accounting
• Finance
• Human Resources Manage-

ment
• Management and Organization
• Marketing 
• Organizational Behavior
• Production Management
• Quantitative Methods
• Corporate Law  

M.A. and PhD programs are conducted 
by the 8 departments which are admin-
istered by the Institute of Social Sci-
ences. 
• Accounting
• Finance
• Human Resources Management
• Management and Organization
• Marketing 
• Organizational Behavior
• Production Management
• Quantitative Methods

I.U. School of Business

School of Business



School of Business
School of Business is located in 
Avcılar Campus, the largest campus 
of Istanbul University. The campus is 
near the lakeside of the Lake Kucuk-
cekmece. It takes 40-45 minutes to 
go to central of Istanbul by the me-
trobus. Also the campus possesses a 
social facility building, a student cul-
ture center, student restaurants and 
conference halls. 

There are two dormitories for stu-
dents located in the campus. And 
also, in the Avcılar Campus, there are 
carpet-fitted court with facilities for 
185 spectators, and a covered gym-
nasium accommodating 1450 specta-
tors at this campus. This gymnasium 
is equipped according to Olympic re-
quirements. There is also a football 
stadium. 

Furthermore, the shopping malls 
nearby the campus make it an attrac-
tive choice for the students. Istanbul 
University offers health services to 
its students at the medico-social     
center situated on the campus and 
at the two faculties of Medicine 
that are among the best established 
health institutions in Turkey. 



Journal of the School of Business

Istanbul University Journal of the School of Busi-
ness is the international official academic journal 
of Istanbul University School of Business. The 
journal began publishing in 1972 and serves as 
the forum for business scholars and profession-
als producing works in the fields of management 
and strategy, organizational theory, human re-
source management, organizational behavior, 
production and operations management, mar-
keting, accounting and finance along with the 
fields related to business studies including sta-
tistics, econometrics and operations research. 

The Journal also organizes the 12th edition of 
the Corporate Responsibility Research Confer-
ence hosted by Istanbul University School of 
Business in association with KEDGE Business 
School (France) and the University of Leeds (UK) 
to be held between 12-14 October 2016 in Istan-
bul.



AACSB
AACSB International – The Association to Advance Collegiate Schools of Business is a glob-
al, nonprofit membership organization of educational institutions, businesses, and other 
entities devoted to the advancement of management education. AACSB Accreditation is an 
internationally recognized specialized, Professional designation for business and account-
ing programs at the bachelor’s, master’s, and doctoral level. 

Istanbul University School 
of Business was accredited 
by the AACSB International 
in July 2012. The School of 
Business has already ap-
ply for the Continuous Im-
provement Review (CIR) 
process. 

CEEMAN – Istanbul Univer-
sity School of Business has 
been a member of the CEE-
MAN which is an interna-
tional management devel-
opment association that has 
an aim of accelerating the 
growth in quality of man-
agement development in 
Central and Eastern Europe. 



EDUNIVERSAL

EDUNIVERSAL was created in 2007 by SMBG, a French 
consulting and rating agency with 15 years’ experience 
in the field of Higher Education. In 2008, after estab-
lishing global map of the Best 1000 Business Schools in 
154 countries, EDUNIVERSAL decided to highlight the 
expertise of these Institutions. In 2011 they launched, 
the first Worldwide Ranking of Masters and MBAs in 30 
fields of study within nine geographical zones. 
7.The EDUNIVERSAL World Convention was hosted by 
Istanbul University School of Business in 2014. 

According to the results of the evaluation of 4000 
business and management schools over the world 
made by EDUNIVERSAL, Istanbul University School 
of Business was among the top business schools in 
1000. Since 2008, the school was among “Top Busi-
ness Schools” and it was awarded with 4 palmes. 



CONTRACTUAL ERASMUS SCHOOLS

Istanbul University has been involved in Erasmus activities through the perspective of its 
International Strategy. The University promotes and encourages students, academic and 
administrative staff to take part in an Erasmus exchange programme while studying or 
working at Istanbul University.



Culture Club is a 25-year-old student club that is established in 1991 
within I.U School of Business. Clubs mission is to live and offer a social 
life adorned with culture and art and also to improve communication and 
collective working among the undergraduates. Culture Club aims to reach 
all students who value culture and art through its activities. It is also an 
umbrella organization that contains societies within itself that are active 
in 12 fields such as Theatre, Photography, Dance, Music, Cinema, Folk 
Dance, Radio, Social Responsibility, Turkish Art Music, Self-Improvement, 
International Student Community(If World Guiede)and Üç Nokta maga-
zine. Besides, Culture club is a student club that supports students cultur-
ally by organizing thematic weeks and interviews with prominent people 
from the world of art, who undergraduates are dreaming of meeting, and 
also offers students a social university life either through festivals, con-
certs and trips etc. that they arrange throughout the year or via 13 societ-
ies within itself. So Culture Club is one of the most popular and effectice 
club in İstanbul University for 25 years.

Management Club has been providing service for Business School and other 
faculties’ students since 1998 as Turkey’s first and only student club with 
ISO 9001 Quality Certificate. By providing this service, Management Club 
take offering practical experience beside the technical knowledge acquired 
at school and training students as innovative entrepreneurs and business-
men/women who are confident about the future as their mission. Manage-
ment Club, which brings business world and students together through 
Opening Events, Coffee Day, Advertising and Marketing Conferance, Lead-
ership Summit and Career Festival every year, prioritizes moving students’ 
mission and vision, and the quality of their events and summits forward. 

IF World Guide - International Student Community - IF World Guide is a student 
community based on voluntariness which is established within Culture Club. The 
property that makes IF World Guide international is the broaden vision acquired 
by the students within the community in the borderless world.
4 principles of IF World Guide are;
To pave the way for international friendships by bringing exchange students 
and faculty’s students together on various occasions, to help exchange students 
get used to our country and faculty in the adaptation period, to guide faculty’s 
outgoing students in the application, registration and accommodation process, 
to provide free foreign language courses and various trainings.

STUDENT CLUBS



STUDENT CLUBSEVENTS



Students in the School of Business 

First I wanted to go to Germany or England but I realized I really 
wanted to discover something completely new for me, with another 
culture, another language, other habits…Moreover Turkey is in the 
middle of Europe and the Asian part of the world with many dif-
ferences even if it’s not so far from my country. Lectures are fine, 
teachers are nice and speak well English, so as the student who 
study with Erasmus people. The campus is not so bad even if it’s 
far away from the city, I get used to it ! The food is good and re-
ally really cheap for European people. The social life is really nice 
! Turkish people but also many Erasmus so now I know people in 
every parts of the world. I often go out in Taksim but I don’t have 
class and the weahter is great, I go for a walk in Uskudar or Kadikoy 
or near to Galata tour and bridge. Istanbul is an amazingly beautiful 
city !  Turkish people look like nice people and welcoming, ready to 
help but sometimes we need to be careful because it’s not always 
sincere and trustful.  

I choosed Turkey because I love it to get in touch with a 
“different” culture to get the “cultural shock”. Istanbul 
I chose because it is a big city with a tremendous his-
tory. Also that it is the onliest city which is located in 
Asia and Europe is pretty interesting. Gainings of living 
abroad not the studying is relevant or important in your 
studying abroad but all the experiences you gain by liv-
ing in a different city/country. Getting in touch with new 
problems you´ve never have to face before. After classes 
I was enjoying Istanbul with all its Restaurants, Bars, Ca-
fes. Going out, meeting friends and so on. In my opinions 
Turkish people In some kind maybe harsh but neverthe-
less friendly and helpful. They are used to problems and 
stress (doesn´t matter how often we have no water or 
electricity).

Clara Aubry
France

Sebastian Ortmann 
Germany

I choosed Turkey because these days, Turkey is very very famous in 
Korea for trip. I mean, in Turkey there are many historical places and 
beautiful landscape. Also I like Turkey because in history Turkey fought 
for South Korea. We are brother countries!!! Actually, compared to Ko-
rean study environment, Turkey study environment is more free and 
less strict. For me, the best experience is being friend with many good 
friends!!! When I first attended the class, I did not know anyone and 
I always sat alone. But after, many kind friends came to me first and 
started to talk with me. Therefore I could meet many good friends eas-
ily. And these good friends again introduced me to their friends!!! So, 
now I have really many good friends. Thanks for them, I could visit 
many good places and make beautiful memories. Actually now I am 
feeling a lot of improvement in English. So for me, English improve-
ment is the most important gain.Normally, Turkish friends are very 
friendly. And generally, I go someplace with my friends when I doǹ t 
have a class. Actually I already have visited most of famous places in 
Istanbul. So after semester, I am planning to visit other regions in Tur-
key and other countries!!!

Yang Su Kwon
South Korea



103 International Students from 40 Different Countries

Istanbul University makes an examination for foreign or overseas students who want to get 
education in our University and the results can be used to apply for IU foreign or overseas 
students’ quotas. Our Business School has also invites foreign and overseas students to study 
Business Management at the school. Each year the quotas are announced by the University. 
In 2015-2016 the number of students (103) and the countries (40) where they come from are 
shown on the table below.



COURSES
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